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NFIB: 6 Tips to Help Local Merchants Have a 
Successful Small Business Saturday 

 

MADISON, November 20, 2017—The morning after Thanksgiving may be the traditional start of the holiday 
shopping season, but more and more shoppers are bypassing the malls to find unique gifts—and support their 
friends and neighbors—on Small Business Saturday. 
 

“If you’re a local merchant, you can’t afford to skip Small Business Saturday,” said Bill G. Smith, Wisconsin state 
director of the National Federation of Independent Business (NFIB). 

Last year, shoppers spent $15.4 billion at locally-owned stores and restaurants on Small Business Saturday, 
according to a survey by NFIB and American Express. The number of shoppers who shopped small on Small 
Business Saturday was up 13 percent from 2015, the survey said. 

Smith said it’s not too late for small businesses to come up with a plan for Small Business Saturday: 

• Remind shoppers that you sell merchandise they can’t find anyplace else. Sixty-one percent of shoppers 
say they shop at small businesses to find “unique products,” according to NFIB. 

• Showcase the merchandise that would make a great gift. "Your customers will be looking for presents for 
themselves as well as for their friends and family," Smith said. "You might want to put a group of items 
on a table with a sign saying it would be perfect gift for Dad or a great gift for the grandparents." 
Restaurants can do the same thing by offering Small Business Saturday specials and promoting gift 
cards, he said. 

• Steal a page from the Black Friday playbook and offering "door busters." "The chains know a great way to 
drive shoppers into their stores is by offering special deals at different times of the day," Smith said. 
"There's no reason a small business can't do the same thing." 

• Stay on top of your social media. "If you're on Facebook or Twitter or Instagram or Pinterest, be sure to 
post often and promote any Small Business Saturday deals," Smith said. "You should also consider 
spending a few bucks to promote your posts. That way, people will be more likely to see them." Use the 
hashtags #ShopSmall and #SmallBizSaturday so shoppers can find you easily. 

“Small Business Saturday is an opportunity for shopkeepers to really shine,” Smith said. “This Saturday will afford 
them the chance to win customers who will continue to support them throughout the year.” 

### 
 

NFIB is the nation’s leading small business association, with offices in Washington, D.C. and all 50 state capitals. Founded in 

1943 as a nonprofit, nonpartisan organization, NFIB gives small and independent business owners a voice in shaping the 

public policy issues that affect their business. NFIB’s powerful network of grassroots activists send their views directly to state 

and federal lawmakers through our unique member-only ballot, thus playing a critical role in supporting America’s free 

enterprise system. More information can be found at www.NFIB.com. 
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