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To:  Clients & Media Contacts 

 

Date:  May 16, 2016 

 

From:  Dean Halverson, CEO 

 

         Subject:       Leede Offers New Division – Leede Solutions  

 

Leede Research, the Wisconsin based marketing information company with offices in Manitowoc and 

Minneapolis has announced the formation of a new division, Leede Solutions.  Leede Solutions represents 

a significant expansion of the firm’s services and capabilities and is designed to meet the changing needs 

of its customers and the marketplace. 

 

 
 

Leede Solutions will go beyond the firm’s marketing information services to offer Engagement Platforms 

and tools.  Engagement Platforms are designed to create a stronger relationship between stakeholders in 

a market or category.  Forrester, the technology guru, believes that engagement is the next generation of 

marketing tools and defines engagement as "creating deep connections with customers that drive 

purchase decisions, interaction, and participation over time".  Studies by the Gallup organization indicate 

that engaged customers offer a 23% premium in key items like profitability, share of wallet and revenue 

growth.  Unengaged consumers represent a 13% discount. 

 

Leede Solutions will continue to offer a full range of research programs and services but will add to them 

four other integrated components that are scalable and can be used individually or in combination.  The 

new tools offer three platform components from Engagement Platform leader Gage.  The Minneapolis 

agency has partnered with Leede since 2000 and works with some of the biggest brands in the world.  

Their platforms offer tools for Education, Marketing and Rewards.  Leede will provide a research platform 

for their client needs.   

 



Also a part of the Leede Solutions is an innovative engagement app from Madison start-up GetCheddah.  

The Cheddah app offers a unique engagement environment that attracts and interacts with consumers 

through discount offers from local businesses and other targeted incentives.  The app allows for the 

gathering of small bits of information from participants which are gathered and databased over time.  The 

tool has geo-fencing, which can identify the app holder’s location and offer them information and offers 

based on their specific location and related interests.  The app can deliver information, capture customer 

feedback and provide education through banner information or even video feeds. 

 

“We have seen the marketing research world change significantly in recent years,” said Dean Halverson, 

CEO of Leede Research.  “For 25 years we interviewed respondents via telephone.  Today we have moved 

over 70% of our interviewing to online, primarily through access to large panels.”  Halverson noted that as 

in many other industries, changes in marketing and its related tools are occurring more rapidly than ever 

before.  This offering leapfrogs Leede to another level of marketing integration and has the potential to 

change marketing research from an event-based model to an ongoing conversation with the 

marketplace.  It can gather better information and be less intrusive for the respondent.  It can also tap 

geo-fencing to allow real-time and location-specific information to be captured. 

 

Leede Solutions has already begun specific tool development in healthcare, financial services, retail, 

education, consumer products and community development.  They are currently piloting new programs 

to demonstrate proof of concept for the technology.  Leede is talking with clients seeking initial solution 

opportunities that can be addressed with the tools.  Scalability allows for initial solutions to be expanded 

and built upon over time.  The tools also integrate with existing client tools and resources. 

 

Leede Research was founded in 1982 and has offered customer market research and information tools to 

clients in a variety of industries and product categories.  June will mark the start of the company’s 35th 

year of service.  The company employs 75 information specialists in its two locations. 

 

For more information contact:  Dean Halverson, CEO – dean@leede.com 

 

Related websites:  www.leede.com/leede-solutions   www.gage.com   www.getcheddah.com  
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