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American Bridge Announces Latest $10 Million Investment in 
Battleground Paid Media Campaign Targeting Trump in PA, 

MI, & WI 

Ads Continue to Build on Successful Efforts to Weaken Trump’s Support with Core 
Supporters in Key Swing States 

Today, American Bridge announced its latest effort to target working-class voters 
in rural parts of Pennsylvania and Wisconsin with the goal of cutting into Trump's 
margins for November – building on an already successful first wave of ads.  

This additional ad buy begins tomorrow, February 19th, with an initial investment of 
$3 million across both key swing states. It is complemented by a second 
investment of $7 million in reservations on broadcast and cable television, radio, 
and OTT across three states - Pennsylvania, Michigan, and Wisconsin. Further 
buys, including investments in digital advertisements, will be added to the program 
in the coming days.   

The buy comes on the heels of a series of ad tests proving that American Bridge’s 
strategy of elevating real voters’s testimonials on TV has already had an effect on 
the 2020 race; surveys conducted adjacent to American Bridge’s paid 
advertisements in November and December 2019 showed that the ads decreased 
Trump’s favorability, increased support for a generic Democrat, and widened the 
Democratic base by bringing over undecided voters.  

The ads feature voters from each state, whom American Bridge worked intensively 
on the ground to recruit, sharing their stories of how they’ve been let down by 
Donald Trump since supporting him in 2016. The initial launch features a mix of 60 
and 30-second advertisements TV spots per state. Samples of the ads can be 
viewed here: 

Pennsylvania: Steve (60 seconds) 

Pennsylvania: Steve (30 seconds) 

Wisconsin: Jerry (60 seconds) 

Wisconsin: Jerry (30 seconds) 

“Over the past months, American Bridge has undertaken a massive and 
unprecedented effort to strategically target the voters Donald Trump needs most in 
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battleground states. Not only have our efforts been historic, they are already 
moving the needle with key swing voters and charting a path forward for a 
Democratic win come November. That’s why we are doubling down and moving 
full speed ahead,” said American Bridge President Bradley Beychok. “With a 
wide-open Democratic field and a potentially months-long nominating process, we 
need to take the fight to Donald Trump right now. We will continue to elevate the 
voices of local voters hurt by the president’s failed policies and broken promises 
and up the ante to deny Donald Trump the swing-state margins he needs in 2020.” 

Why This Matters 

Democrats are entering what will likely be an extensive series of contests for the 
presidential nomination that will require the bulk of our candidates’ resources and 
focus as late as into the summer. With the Trump campaign raising major sums, 
and already free to focus their spending as well as campaign schedule on general 
election battlegrounds, it’s all-the-more critical that Democrats don’t cede those 
battlefields for the next 6 months. Winning the White House in 2020 will require 
both increased base turnout but also peeling away a segment of the president’s 
core supporters, and that’s exactly what American Bridge has been working to do 
and will continue to do while our Democratic candidates have to prioritize the 
ongoing primary contests.  

After months of groundwork, last November, American Bridge launched our first 
wave of TV, radio, and digital advertising in Michigan, Pennsylvania, and 
Wisconsin, which currently totals approximately $4 million. The ads elevate the 
voices of former Trump voters with the goal of leveraging their stories to cut into 
the president’s margins with white working-class voters in these states.  

As American Bridge launches the next major wave of paid media in the coming 
weeks, here are some metrics of our effort so far: 

• American Bridge finished 2019 as the largest presidential election spender 
on television and radio in Michigan, Pennsylvania, and Wisconsin 
(outspending both the Trump campaign, and the president’s super PAC, 
on TV and radio in these states). 

• Our on-the-ground effort has knocked over 35,000 doors so far across our 
target states working to find and recruit potential Trump defectors with 
moving stories to include in future paid advertising. 

• Our researchers have compiled 54 individual county-level research books 
zeroing in on the localized economic impact of the Trump administration 
in our target areas.  

And we’re just getting started. As the Democratic nominating contest continues to 
unfold over the coming months, we’re going to keep working hard to make sure 
Donald Trump doesn’t get a free pass.  We’ll be recruiting real, local voices and 
elevating them in waves of digital, radio, and TV advertising in critical swing-states 



 

to cut into Trump’s margins with his core voters and block any path the president 
may have to reelection. 

 

 


